Sample Media Pitch




Hi [Reporter’s Name], 

[bookmark: _GoBack]My [City]-area company, [insert company name], is partnering with the National Wood Flooring Association (NWFA) to help homeowners learn more about the characteristics and benefits of real wood floors. The industrywide “Real Wood. Real Life.” campaign provides information about how to choose the right floor, why they should select a professional for the job, and proper maintenance.

Even with the buzz around “wood-look” flooring products, real wood is the only flooring that is durable, attractive, easy to clean, and can last for more than 100 years. The following stats help illustrate that real wood is the flooring of choice:
· Two-thirds of homeowners say they would choose wood floors for their dream home (Source). 
· Nearly 80 percent of homeowners believe wood floors add the most value to a home (Source).
· Realtors® named new wood flooring (91 percent of costs recovered) as one of the interior home remodeling projects that yields the largest financial return upon resale (Source). 

I’ve included more details in the press release below [copy and paste your customized press release in the body of the email below this note rather than sending as an attachment]. 

Would you be interested in speaking with us about these efforts or coming to our company to see how we contribute to the wood flooring industry? Please let me know of any questions.

Thank you, 
[Your Name]
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